
2009 Summer Institute
INDEX OF READINGS

PARADIGMS, IDEOLOGIES AND GLOBALIZATION

1 Chapter Globalization: Top-Down and Bottom-up
2 Journal article Neoliberalism and health care
3 Chapter Understanding postmodern thinking

CULTURES OF PEACE AND CONSUMERISM (COUCHED IN POSTMODERNISM)

4 Handout  Features of a consumer society
5 Chapter draft  Building peace in a consumer society
6 Journal Excerpt  Postmodernism, consumerism and a culture of peace

FRAMING CONSUMERISM AS UNPEACEFUL

7 Keynote Excerpts Consumer character traits that contribute to unpeaceful and
unsustainable consumption

8 Working paper Consumerism as a source of structural violence
9 Working paper Consumer entitlement, narcissism and immoral consumption

FRAMING CONSUMERISM AS IMMORAL/AMORAL

10 Journal article Understanding consumers’ moral consciousness
11 Journal Article Conceptualizing immoral and unethical consumption using

neutralization theory
12 Journal article Reconceptualizing risk perception: Perceiving Majority World

citizens at risk from ‘Northern” consumption
13 Book Chapter Five orders of consumer adulthood and their impact on

sustainability

REFRAMING CONSUMERISM AS PEACEFUL

14 Conference paper Rethinking sustainable consumption
15 Chapter draft Consumer accountability
16 Keynote Consumer citizenship: A pathway to

sustainable development
17 Journal Article Consumerism, the common good and the

human condition
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